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Board Meeting             
Will be held online                         
at 7 pm    
November 4th
WVA Online Monthly 
Meeting                                        

at 7 pm         
November 11th
Board Meeting             
Will be held online                
at 7 pm         
December 2nd                

WVA Online Monthly 
Meeting                                        
at 7 pm         
December 9th

Calendar of Upcoming 

Events 

       Y the time you read this we 
will likely be near the end of the 
presidential campaign and 
looking forward to the beginning 
of the holiday season. Enjoy!

What are the best ways to 
move wine from one large aging 
vessel to another? During the 
November WVA meeting Greg 
Paczkowski will discuss various 
options, but will provide an 
extensive overview of how to 
use a vacuum pump to transfer 
wine. 

Our November meeting will be 
held via Zoom at 7 pm. 

 

 

Our November 11th 
Club Meeting Will 
Be Online at 7 pm

Timely Funnies For 
Our Covid-19 

November

B

  November 26th

  November 29th

           



Q: What new Midwest grape hybrid brings to 

mind the doomed love affair between Romeo 

and Juliet? Hint: these star-crossed lovers lived 

in an Italian town in the Veneto region.

A: Unlike Juliet, you won’t need to drink a fatal 

poison at the end of this story. Just read this 

month’s issue of The Vintner’s Press! 

WISCONSIN VINTNERS ASSOCIATION 

Our website contains past 
issues of The Vintner’s Press 
and other important material. 

The website address is:
www.wihomewinemakers.com 

Our 2020 WVA membership list 
is also posted on our website.
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Procedure for Viewing and Ordering WVA Club Logo
Apparel On-Line from Lands’ End

1) Go to: http://business.landsend.com/store/wivintners/
2) View clothing offerings
3) Select an item
4) Select the size by adding the quantity into the appropriate box
5) Click on APPLY LOGO(S)
6) Click on WVA logo shown
7) Modify logo color if desired by clicking on CHANGE LOGO
COLOR(S). Suggest watching the “Change Logo Color(s)
tutorial”.
8) Select the garment location for placement of the logo
9) When finished click APPLY LOGO
10) Click ADD TO BAG
11) Continue shopping or CHECK OUT. The usual forms for
purchasing on-line will then come up.

Once you are a customer you’ll have the option of signing up for emails 
informing you of periodic sales and specials, i.e. no charge for a logo or free 
shipping, etc.  Any questions? Contact Mary Scovronski, WVA Club Logo 
Clothing Chairperson directly at: gmscove@gmail.com

Kelly & Dan Wang of 
Union Grove 

Francisco Durazo & 
Laurie Agard of Mequon

M O N T H L Y  N E W S L E T T E R

Welcome Our New 
WVA Members!

http://business.landsend.com/store/wivintners/
http://www.wihomewinemakers.com
http://business.landsend.com/store/wivintners/
http://www.wihomewinemakers.com
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Please Make a Contribution to the Spada Pediatric 
Sarcoma Foundation

A Note to All WVA Members: 
Piero and Maggie Spada are 
members of the Wisconsin 
Vintners Association and Piero is 
also a professional enologist who 
has given workshops on 
winemaking to WVA members. 
Their daughter, Lucy (in the 
center of this photo), has been 
battling cancer this past year and 
we’d like you to consider 
donating money to a research-
focused foundation that the 
Spada’s have established to find 
cures for childhood cancers. 
A Few Words From The Spada Family:
Thank you for following Lucy’s battle with Ewing’s Sarcoma. We’re feeling the love, support and 
prayers from all over the world. This past year has been a series of major shocks for our family. 
The first, of course, being Lucy’s diagnosis. But then the sickening status of childhood cancer 
research and development hit us. We have to do better. Not just for Lucy, but for every kid 
fighting Ewing’s Sarcoma — and many are fighting it for the second or third time. We can’t count 
on Uncle Sam or Big Pharma to bring breakthroughs to these kids, so we’re doing what so many 
families and foundations are doing: rolling up our sleeves and raising the money. Earlier this year, 
we started the Spada Pediatric Sarcoma Foundation, a 501(c)3 nonprofit. Our mission is to fund 
and find a lasting cure for pediatric sarcomas, with a specific focus on Ewing’s Sarcoma. There 
are bright spots on the horizon, and we hope you’ll join us in this fight. Thanks for being in our 
corner.  
 
Sincerely,  
Maggie and Piero Spada  
The Spada Pediatric Sarcoma Foundation 

Click on this link below to make a donation:

https://www.spadasarcomafoundation.org/donate

https://www.spadasarcomafoundation.org/donate
https://www.spadasarcomafoundation.org/donate
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Last year my husband, Dan and I purchased our dream home from Dan’s parents. It is a 150+ year 
old farmhouse in Yorkville on 10 acres. On the property we have about 20 fruit trees (Apple and 
pear) and grapes. 

This year our trees were loaded with fruit so we decided to try our hand at winemaking! Dan is 
really the one who has taken this project on because we have two young kids, although our oldest 
has enjoyed picking the fruit and “making apple juice” (as he calls it) with Dad. Our grapes never 
turned purple, so we stuck with the fruit wine this year. We are excited to keep trying and learning 
as we go along! 

Dan works as a field superintendent with Lee Mechanical and I am a stay-at-home mom. We spend 
a lot of time as a family either working on our house/yard or taking day trips with the kids. Marshall, 
our son is 2 1/2 years old and our daughter Elsie is 3 months. 

New Members Kelly and Dan Wang:
In Their Own Words:
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Dr. Francisco Durazo is a 
transplant hepatologist at the 
Medical College of Wisconsin. 
His wife, Laurie Agard, is a 
filmmaker and a mosaic glass 
artist.  They moved to 
Mequon this year from 
California and are planning to 
plant a dozen or so vines on 
their property.  While living on 
the west coast they’ve 
enjoyed wine tasting in 
California and Oregon for the 
past decade.  Laurie runs art 
retreats in the Loire Valley, 
France, and over the past few 
years has become more 
familiar with winemaking in 
that part of the world. Both 
thought it would be an 
interesting and challenging 
hobby to grow fruit and 
grapes, and to learn how to 
make wine.  We have a son 
attending the University of 
Wisconsin-Madison and we 
did some reading on grapes in 
the area via their online 
program. We learned about 
the Wisconsin Vintners 
Association from the internet 
and Adam Rabe, who came 
out and tested our soil.  We 
look forward to meeting new 
people and learning and 
exchanging information about 
winemaking in the beautiful 
state of Wisconsin.

New Members Francisco Durazo and Laurie Agard:
In Their Own Words:
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A seven-nation study of wine consumer trends in the Covid-19 era conducted by 
researchers at Wine Intelligence found that while overall wine sales flattened out in the U.S. due 
to steep wine buy losses in restaurants, those losses were offset by big wine bottle sales at 
major retailers. Moving from wine purchasing to wine consumption, there was a 19 percent 
increase in wine consumption frequency in the U.S. during the pandemic, meaning people were 
drinking more frequently during the pandemic, possibly because more wine drinkers are working 
from home than in 2019 and the wine cabinet is nearby and your boss is not. But keep in mind 
that this is an increased frequency of wine drinking, not total wine volume sold. The researchers 

believe that 2020 will 
yield wine sales 
anywhere from down 
three percent to up two 
percent. “The bottom 
hasn't dropped out,” 
Wine Intelligence CEO 
Lulie Halstead told Wine 
Business Monthly.  
“What has happened is a 
huge shift in terms of 
where people are buying 
and what they're 
choosing.” 
        The researchers 
also found that 
consumers in all seven 
countries tended to stock 
their shelves during the 
pandemic with familiar 
wine brands rather than 
exotic unfamiliar brands. 

Such behavior is common in times of crisis, with people having more confidence and security in 
things that are familiar—and thus, hopefully, safer—than unfamiliar things. Another factor that 
likely causes wine drinkers to buy familiar wines has to do with the fact that during this COVID-19 
pandemic consumers’ fears of catching the virus while out shopping curtails them leisurely 
browsing through wine aisles in search of novelty. “We've got data that clearly shows and 
demonstrates that consumers are relying less on in-store recommendations,” Halstead said. “It’s 
grab and go.”

As previously noted, wine drinkers are consuming more wine outside of regular meals 
than in 2019. How might local wineries capitalize on this shift in wine drinkers’ habits during this 
pandemic? The Wine Intelligence researchers suggest that local wineries think about what in 
their portfolio might be better for non-food occasions, including lighter styles of red and white 
wines, and rosé wines, and offer more of these wine styles to their customers. 

How Has COVID-19 Impacted Wine Drinking Habits?



President’s Message

If COVID is causing chaos with our WVA social plans, 
we might as well get smart(er)..
 
While these COVID times of social distancing have put 
a damper on the socialization aspects of our club, it 
seems there are educational opportunities aplenty – 
and that’s the direction your WVA is taking.  Our 
monthly meetings, done on the Zoom platform on the 
usual 2nd Wednesday of each month, started with a 
fairly simple topic of making wine from white juices, 
and are now moving towards some more diverse and 
intermediate level topics.  Kudos to the Program 
Committee for putting together a great format which 
caters well to the advanced vintner and the less 
experienced as well.  Join us if you haven’t yet tried 
the current Zoom meeting format…!
 

In addition to these WVA programs, I am finding that other groups, such as the 
Wisconsin Grape Growers Association (WGGA), and firms in the hospitality business are 
running great web-based programs on viniculture, winemaking methods, and wine-themed 
travel and history. We have promoted WGGA Webinars (recently with presenters from 
universities including Minnesota, Penn State, and Cornel) with topics that have included 
wine acidity and MLF.  To follow that up, we will be sending out a link from Viking Cruise 
Lines offering multiple programs on wineries and winemaking practices in Germany, Italy, 
Austria, Portugal, the UK, and New Zealand.  These are free for anyone to view.  I watched 
the Germany presentation and it was extremely well presented and included some 
fascinating WW2 history..
 
So your WVA is thinking out of the usual (2nd Wednesday) box to wet our winemaking 
interests.  Look for more information educational Webinars in the future and feel free to let 
me know your thoughts on the programs.  If you can’t view these programs live, they are 
typically recorded so you can view them anytime afterwards..
 
                                                                           Cheers! 

                                                                   John Scheel 
                            jscheel@eclipsecontrols.com 
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Stephen Franzoi
WVA Corresponding Secretary
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